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Social media posts 
that are crea5ve are 

more likely to be 
consumed, liked, 

commented on and 
shared
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Optimise for 
mobile
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Contagious content 
cuts through the clu+er 







Relevant content



Create evergreen content



Remember when?

Image: Shutterstock

GRAB  
ATTENTION
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1. Tell stories



- Gabrielle Dolan, Stories for Work

“A picture may well tell a thousand 
words, but a well craFed story can 
evoke strong images in the mind.”





www.saddlebackleather.com/the-story



2. Use images



Curate vs create



Image resources
Image creation  
• Canva, Easil 
• Apps - Snapseed, Color Splash, VSCO, A Beautiful Mess, Wordswag 

Video creation  
• Wave.video, Lumen5 
• App - Ripl 

Royalty free images 
• Shutterstock, Unsplash (free), Pixabay (free) 
• New York Public Library, British Library 



3. Use video



Video
• FB live video has 6x 

interaction of native -  
• Episodic video  
• LinkedIn - native video 
• Instagram and FB stories 



Facebook  
Watch





Chewbacca Mom, 
Candace Payne

• 167m views 
• 3.3m shares 
• appearances on James 

Cordon, GMA 
• speaking opportunities 
• a Candace Chewbacca doll



Shot on an iPhone

https://www.youtube.com/watch?v=lyYhM0XIIwU 

https://www.youtube.com/watch?v=lyYhM0XIIwU


Video resources for your smartphone
Hardware 
• A smartphone with the latest updates – I use an iPhone 7 
• A lapel microphone – I use a Rode SmartLav+ 
• Lapel microphone extension – I use the RODE SC1 TRRS Extension Cable for 

SmartLav+  
• Tripod – either mini or full size 
• Bracket mount holder for your phone (as on a selfie stick) 

Software 
• Use the camera app on your phone to take photos and video 
• Mac and iOS - iMovie (free) 
• Android - FilmoraGo or VivaVideo (both free)



The rise of audio





Be more human. 
• Focus on a smaller, more relevant 

audience.  
• Quality not quantity 
• Show your audience you value them 
• Have meaningful interactions  
• Start with your staff





Leverage your  
content



Any ques5ons?
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My book

A signed hard copy - melkettle.com 

Unsigned - Amazon, Barnes & Noble 

ebook - Amazon, iBooks, Kobo 

http://melkettle.com


Want more? 
Pop your email in the 

chat box
•Workshops 
•Coaching 
•Training 
•Mentoring 
•Keynotes
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